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DISCLAIMER

The information contained in these materials or discussed at the presentation is not intended to be an offer for supissitption or recommendation with respect to shares or securities in any
jurisdiction. No representation or warranty, express or implied, is made as to the fairness, accuracy, completenesnessofrie information, opinions and conclusions contained in this presentation.
To the maximum extent permitted by law, none of Helloworld Travel Limited, their directors, employees or agents, nor pensothaccepts any liability for any loss arising from the use of this
presentation or its contents or otherwise arising in connection with it, including without limitation, any liability fmasinfgqult or negligence on the part of Helloworld Travel Limited, or its directors,
employees or agents.

This presentation contains forwafd2 2 { Ay 3 aidl 6SYSyia 6KAOK Oly 0S8 ARSyl(AFA SO BL3S GQiiKkeS: deal Sy (RATO MLAINERSE 3 deOoKS fl A4S
GO02y Ay dzSé 2NJ aA YA f-lodkingstateaeBisicanamhat én dhis brgséntaffo aidssbibe®R to significast tiskertainties, assumptions, contingencies and other factors (many of which
are outside the control of, and unknown to, Helloworld Travel Limited and its directors, employees, agents or asso@htes)y whuse the actual results or performance to be materially different from

any future result so performed, expressed or implied by such forward looking statements. There can be no assurancesethptaaantal outcomes will not differ materially from these statements.

This document includes the presentation of results on a statutory basis as wellstatuory information. All financial re$is are presented in AUD (unless otherwise stated) and rounded to millions (un
otherwise stated). Data used for calculating percentage movements has been rounded to thousands.

Key nonstatutory financial metrics

A Total Transaction Value (TTpes not represent revenue in accordance with Australian Accounting Standards and is not subject to audit or reviewsJity thepprice at which travel products and
services have been sold across the Group, as agent for various airlines and other service providers, plus revenustiddddtheér @ ¢ KS DNR dzLJQa NB PGSy dzS Aasz UKS
does not represent the Group cash inflows as some transactions are settled directly between the customer and the supplier.

A Earnings Before Interest Expense, Taxation, DepreciationAambrtisation (EBITDAJs a financial measure which is not prescribed by Australian Accounting Standards and is not subject to audit ol
review. EBITDA includes interest income.

A Underlying EBITDA a financial measure which is not prescribed by Australian Accounting Standards but is the measure used by the Glei@ffizec¢CEO) to assess the financial performance of
the Group and segments and is not subject to audit or review. Underlying EBITDA represents EBITDA excluding signifigaificeerh#ems are those gains or losses where their nature, including tt
expected frequency of the event giving rise to them, and impact is considered material to the financial statements.

A Revenue margitnas been calculated as revenue from contracts with customers as a percentage of TTV. The calculation does not insfirdeimeeasnd other income.
A EBITDA margihas been calculated as EBITDA as a percentage of total revenue and other income.
A Underlying EBITDA margimas been calculated as Underlying EBITDA as a percentage of total revenue and other income.

A reconciliation of Underlying EBITDA to profit before income tax expense is provided in Note 4.3: Segment Informafiorsofida¢ed Interim Financial Statements.

Unless otherwise stated, current and prior year financial results and metrics are based on continuing operations arttiekoiaiminmentogistixousiness (discontinued operation).
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INVESTMENT FUNDAMENTALS ~ w. ™~

$5,000

| St f 2 dpefdiidre Bupports a positive logrm
growth outlook.

$2,000
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F¥19 FY2Z0 FY21 FY22 FY23 FY24 FY25 FYZ6

V TTV of $2.1 billion with strong forward bookings for the remainder of FY26 and

well into FY27.

On track to achieve fullear guidance. ] e
Underlying EBITDA for the half of $30.5 million, up 12.1%. Revenue margin of 5.1% EEEEEE N -

(pcp 4.6%) and underlying EBITDA margin of 28.0%. :zg:ggg—l I I l I
Ongoing focus on cost control and cash management. (;ZE:}_ bl B | =

Strong track record of paying attractive fully franked dividends. 0000, | Fyio FY20 : FY22 Fv2s FY2a FY25 Fy2s

Multiple strategic, earnings accretive, acquisitions made during 1HFY26 backed by

a long history of successful integrations.

Dividend per share (cents)

Suite of besin-class technologies supporting our agent and broker networks.

Largest independent network of travel agents and brokers across Australia and
New Zealand with 2,600 agencies and brokers and over 10,000 travel professionals.

il ~ V Demand for leisure travel continues to grow supported by high discretionary spend
' I ONRPaad | [hQa 1S@ RSY23INILKAO Odzali2YSNI &

FY19 FY20 FY21 FY22 FY23 FY24 FY25 FY26
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KEY FINANCIAL ME

PROFIT AFTE
TAX

$31.1m
up 96.7% vecp

REVENUE +
$108.6m

up 10.1% vecp

EARNINGS PE
SHARE

19.0 cents
up 95.9% vecp

REVENUE
MARGIN

5.1%
VS 4.6%pcp

A

RICS

share, fully franked
(8.0 centgcp)

INTERIM
DIVIDEND *
5.0 centSper

UNDERLYING
EBITDA

$30.5m
up 12.1% vecp

TV

$2.1b

Up 1.8% vecp

A

UNDERLYING
EBITDA +
MARGIN

28.0%
vs 27.5%cp
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= KEY BUSINESS HIGHLIGHTS

V Retail
A New retail agencies opened across Australia and New Zealand.
A 1Stft262NI R ¢NI @St | 61 NRSR be¢L! Qa
Group at the 2025 Awards.

V  Wholesale & Inbound
A Wholesale TTV up 23% in Australia and 19% in New Zealand.
A ReadyRoomsontinues to grow strongly across Australia and New Zealand.
A Inbound growth from UK, Iltaly and Germany.

V Cruise
A Wholesale Cruise bookings up 17% in luxury cruising. 5
A Cruisecd 6 NRSR b¢L! Qa az2ald hdziadl yRAY3 2 K2f

V Air Tickets 5
A bdzYoSNJ 2F GAO1SGa AaadzSR dzLJ mmE: | ONR A&

V Technology
A Resworld continues strong growth with an increase in active users and store
footprint. Significant enhancement program continuing to roll out.
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s RECENT ACQUISITIONS DELIVERING NN

A In October 2025 HLO acquired the remaining 50% of MTA taking HLO ownership to 100%!.

A MTA offers homebased travel consulting services provided by mobile travel consultants
throughout Australia.

A Over 450 homédbased travel advisors aréD MTA personnel based in Queensland.

V Barlow Travel Group
A In April 2025 HLO acquired 100% of BTG.

A BTG, established in 2011, is a leading corporate and event travel provider trading as BCD BA RLOW
Travel in New Zealand anddedin Wellington. [RAVEL GROUP
V Gilpin Corporate Travel
A In October 2025 HLO acquired 100% of Gilpin. Gll
A Based in Auckland, Gilpin has over 30 years experience in corporate and group travel. p

CORPORATE TRAVEL
V BrightonTravelworld

A In November 2025 HLO acquired a 40% interest in BTW.
A Located prominently on Church Street, Brighton, Victoria, BTW has been operating from the
same location for over 50 years.

V Hunter Travel Group
A In October 2025 HLO increased its ownership interest to 16%.
A HTG is the largest branded member of the Helloworld Travel network with more than 175
travel professionals across 35 locations in New South Wales, Queensland, Tasmania, Victoria,
Western Australia, and the ACT.
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OUTLOOK

V Helloworld reaffirms the Underlying EBITDA guidance of$F&4million (provided at HLO Annual General
Meeting in October 2025). This guidance range excludes any prpfit or Ipss impact from remeasurement of
| St ft262NI RQa Ayg@dSadayYSyid Ay 2S62SG DNRdzLJ [ AYAUSR G2 FI

V Forward bookings remain strong through the remainder of FY26 and well into FicR&ted air sales
scheduled to depart in 2HFY26 are up 14% in Australia and 9% in New Zealand compared to the same time
last year.

V Strong start to 2HFY26 with TTV for the month of January 2026 up 11.6% on the prior corresponding period.
V Strong focus on cost control positions Helloworld for sustainable profit growth.
V Demand for leisure travel, both inbound and outbound, remains strong.
e V Recent acquisitions are earnings accretive. Integration plans well advanced.
| # i_"”h V Continued investment in technology will support frontline travel agent and broker efficiencies.
gl =l V

Significant investment in advertising and marketing activities will continue, reinforcing brand awareness and
driving qualified leads to our agency and broker networks.
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ADDITIONAL
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| 1HFY26 TTV $2.1 BILLION, UP 1.8%
B B ® STRONG START TO 2HFY26, JAN UP 11.6%

i SR 2= Total Transaction Value (TTV) $000’s :
= : $500,000 I FY26
O~ $400,000 - . FY2s
7T
iint 1& _‘ it o
U £ i s300,000-(| | | |
g vy i =7
=51 € fia~=
=] - = $200,000
Ayl $100,000
1',-.' lz
P — i 2 ¥ o_
* B Y JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN
- . FY25 .o oo - '
w7 $1142,224 $902,781 $756,022 $999,189
y FY26 e ° e ®
$1124,638 $956,691
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From continuing operations LR e nChange KEY OUTCOMES

PQnnnbQnn
2,081,32¢ A NPAT up 96.7%, NPBT up 61.5%, Underlying EBITDA up 12.1%, total rever

Total Transaction Value (TTV) 2,045,004 1.89

Revenue from contracts with customerg  105,15( 94,982 10.79 10.1%, and EPS up 95.9%. Improvements in revenue margin (from 4.6% to
Revenue margin 5.19 4.6 10.99 5.1%), and Underlying EBITDA margin (from 27.5% to 28.0%).

Other income 1,926 375 413.69

Interest income 153 3311 (5359 A TTV result reflects

Total revenue and other income 108,615  98,66¢ 10.19 o In Australia, air ticket volumes in 1HFY26, on a departed basis, were
Employee benefit expenses (35,589 (34,027 4.69 comparable to the pcp, while in New Zealand, ticket volumes declined 8%
Selling al’.]d marketing expenses (33,576] (30,109 11.59 during a period of tough economic conditions.

Communication and technology expens _ (4,894]  (5.086]  (3.8% o Average international airfares in Australia and New Zealand were circa 8¢
O.the.r.eXpe.nseS (5,459 (5,412 0.99 and 4% lower in 1HFY 26, while domestic airfares fell circa 1% and 9%, b
Significant items (other expenses) (5,037 3,936 - . .

Total expenditure (84,555 (70,698 19.69 of Wh_ICh help drlv_e further t_ravel_demand. , , ,

Share of profits of equity accounted i o Despite Iow_er cruise _capamty, Wlth_ a number of ships moving their home
investments 1,72€ 2,047 (16.0% port to locations outside of Australia and New Zealand, cruise TTV in

Fair value loss on Webjet Group shares (1,393 i i Australia was consistent with the prior period and slightly higher in New
Fair value gain on the 50% interestin M 20,277 - - Zealand.

Underlying EBITDA 30,46( 27,168 12.19 o Strong demand for land (accommodation, car hire, and otheraion
Underlying EBITDA margin 28.09 27.59 1.89 ancillaries) in Australia and New Zealand.

EBITDA 44,664 30,017% 48.89 ) . . .
EBITDA margin 4110 30 .49 35 20 A cher income up due to dividends received from WJL. Offset by a reductior
Depreciation and amortisation (D&A) (7,113] (6,942 2.59 Interest iIncome.

Finance expense (848 (344] 1465Y% R c} ANJ OF f dz8& 3+ A Yy 2F PHndoY dzLl2y NBC
Profit before income tax (NPBT) 36,703 22,731 61.59 MTA.

Profit after income tax (NPAT) 31,084 15,803 96.79

Basic earnings per share (EPS) 19.0 cent{ 9.7 centy 95.99 A Fair value loss of $1.4m on 67.79 million Webjet Group shares at 31 Decerr

2025 (at an 88 cents closing price).
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CASH FLOW

1H FY26

1H FY25

PbQnnn bQnnN

Receipts from customers 1,296,343 1,272,617
Payments to suppliers and employees (1,291,401) (1,311,449)
Interest received 1,534 2,647
Interest paid (349) (350)
Net income tax paid (16,834) (4,685)
Net operating cash flows from continuing operations (10,707) (41,220)
Transfers from/(to) term deposits 13,752 (52,094)
Payments of intangibles (1,718) (768)
Payments of property, plant and equipment (291) (248)
Payments for investments (52,468) -

Proceeds from sale of CTM shares 2,254 -

Proceeds from disposal of property, plant and equipment 43 16

Dividends received 4,060 3,039
Net investing cash flow&rom continuing operations (34,368) (50,055)
Dividends paid (9,740) (9,599)
Proceeds from borrowings 35,000

Payment of principal elements of leases (2,556) (2,289)
Net financing cash flowfrom continuing operations 22,704 (11,888)
Net decrease in cash and cash equivalents from (22,371)| (103,163)
continuing operations

Net decrease in cash and cash equivalents from (121) (2,789)
discontinued operations

Net decrease in cash and cash equivalents (22,492)| (104,952)

KEY OUTCOMES

A Net operating cash flows reflects:

o 1HFY26 including one additional BSP agent collection for the
half and one less BSP payment for the hallf.

o Higher tax payments in 1HFY26 compared to FY25 due to
limited FY25 tax instalments needing to be paid in 1H FY25.

A Reduction in interest received, offset by WJL dividends.

A Payments for investments MTA 50% ($35.9m), WJL shares
($7.5m), Gilpin Corporate Travel ($7.5m), Brightcewelworld
40% ($1.3m), and Tin Alley ($0.3m).

A All remaining CTM shares sold during Q1FY26.
A Final FY25 dividend of 6 cents per share paid in September 2025.

A Drawdown on Citibank debt facility to fund acquisitions.

ERS
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% BALANCE SHEET

31 Dec 2025 30 Jun 2025 KEY OUTCOMES

PQnnn PQnn
Cash, cash equivalents and cash deposits 67,686 79,405/ A Cash reduction due to higher payments for tax and new acquisitions and
Trade and other receivables 33,525 63,545 investments.
Accrued revenue 42,627 33,414
Other investments 59,657 55,608 A Reduction in trade and other receivables reflects the timing of the last
Other current assets 11,498 13,086 BSP agent collection prior to period end (25 June 2025 vs 31 December
Income tax receivable 4,446 - 2025)_
Assets held for sale - 6,942
Total current assets 219,439 252,0000 A Reduction in trade and other payables reflects the change from peak
Trade and other receivables 5,517 6,236 (June) to offpeak (December) for Northern hemisphere travel.
PPE and ROU assets 10,565 12,818
Equity accounted investments 16,482 28,761 A Investments include Phil Hoffmann Travel (40%), Australiareiser (34%),
Other investments 2,077 2,856 Webjet Group Limited (ASX: WJL) (17.3%). Reduction in equity
Intangibles 336,826 266,494 accounted investments due to the acquisition of the remaining 50% of
Deferred tax assets 35 284 MTA during 1HFY26.
Total noncurrent assets 371,502 317,449
Trade and other payables 148,236 165,092] A Increase in intangible assets reflects goodwill on MTA and Gilpin
Lease liabilities 4,355 4,927 acquisitions (on a provisional basis).
Provisions 10,948 9,991 ] . -
Deferred revenue 10,587 11,555 A Borrowings represent the drawdown on the Citibank debt facility to fund
Income tax payable - 10,879 the acquisitions of MTA and Gilpin Corporate Travel.
S?bﬁlritic;;r;g;ggzltlg(ljejvith assets held for sale 24? ézggi A Assets _held for sqle_(and_associated Iia_bilities) r_elated_to the
Total current liabilities 174.369 209,289 EntertainmentLogistixbusiness. The exit from this business was
Lease liabilities 4,353 5,897 completed in 1HFY26.
Borrowings 35,000 -
< Deferred tax liabilities 16,284 11,289
- - Provisions 1,301 1,234
e R Deferred revenue 407 596
LR ﬂ — Other noncurrent liabilities 120 135
A || B . Total nonrcurrent liabilities 57,465 19,151
., e, Net assets 359,107 341,009
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Indonesia
New Zealand
Japan

United States of America
China
Thailand

UK, Cls & IOM
India
Vietnam

Fiji
Singapore
Italy

Malaysia
Philippines
Hong Kong
Canada
France
Greece
Korea, South
Sri Lanka

A

1,678,920
1,363,580
798,710
735.210
580,500
587,130
620,490
549,270
437,190
408,710
355,020
31,380
269,940
266,140
175,310
162,650
147,940
139,210
129,430
108,910

1S

1,750,370
1,451,700
951,950
712,690
692,510
639,080
637,510
599,180
519,780
412,730
392,610
317,550
302,380
291,780
178,600
167,890
167,840
153,880
137,140
135,430

ICS EISURE DEPAR
URE ARRIVALS UP 10%

INBOUND ARRIVALS, 12 MONTHS YEAR ENDING

71,450
88,120
153,240
22,520
12,010
51,950
17,020
49,910
82,590
4,020
37,590
6,170
32,440
25,640
3,290
5,240
19,900
14,670
7,710
26,520
786,960
953,400
648,730
185,940

Australian Bureau of Statistics, Overseas arrivals and departures

ABS data indicates that the number of Australian residents heading overseas continues to grow strongly with CY25 deped%res the
prior period. Departures to USA remained flat over the reported period. Similarly, the number of visitors to Austrafieredsed by 8%
02 YLI NBR
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Source;

1

MNew Zealand
China

UK, Cls & IOM
United States of America
India
Singapore
Japan

Korea, South
Hong Kong
Indonesia
Malaysia
Taiwan
Philippines
Germany
Canada
Vietnam
France
Thailand
Ireland

Italy

Australian Bureau of Statistics, Overseas arrivals and departures
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1,392,960

891,550
640,760
712,380
443,460
417,900
397,330
374,560
216,240
224,250
203,080
164,470
174,790
168,580
165,010
173,100
127,860
96,430
86,500
65,950

URES UP

1,435,050
1.040,140
758,290
744,970
451,530
443 710
423120
398,440
249,090
242,080
213,680
193,490
190,660
179,500
171,620
164,990
145,300
98,410
95,890
76,860

YI N Sia

42,090
148,590
17,530
32,590
8,070
25,810
25,790
23,880
32,850
17,830
10,600
29,020
15,870
10,920
6,610
8,110
17,440
1,980
9,390
10,910
579,660
666,460
368,670
145,660

10%

103.0%
16.7%
Nne.3%

10£.6%
101.8%

106.2%

106.5%

106.4%
N5.2%

108.0%

105.2%
Nn7.6%

109.1%

106.5%

104.0%
95.3%
N3.6%
102.1%

N0.9%
116.5%

108.1%

108.1%

N0.2%

105.2%

LISNF 2 NY A y 3
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V Divisions Overview

Retail Networks
Wholesale

BUSINESS Ava

Air Consolidation

OVERVIEW S ;v
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RETAIL NETWORKS

10,000+ 2,600
Travel Professionals Agency and Broker
Members
About
—

A Helloworld has the largest network of independent travel professionals in Australia and New Zealand.
A Helloworld has 2,600 members across its agency and broking networks including fully branded Helloworld outlets
Helloworld Associates, Helloworld Business Travel, Magellan Travel, The Travel Brokers (NZ), Mobile Travel Agefis

(MTA), My Travel Group, Express Travel Group, Alatus, Select Travel Group, Independent Travéh(Btrayzland '
Cruise, and First Travel Group (NZ). - (TE
Al ONR&daa GKS /2YLIyeQa F3aSyoOe IyR ONRBISNI ySilig2N] asx e L 1L RS S
and service across Australia and New Zealand. : = = e
A The scale of the HLO networks ensures our networks offer competitive pricing and broad choice, while delivering
personalisedservice to their customers.
A The Helloworld Travel Academy plays a critical role in building capability and confidence across the HLO retail ne
supporting talent attraction, retention and career progression.

Highlights

A Stability and strength of the HLO networks in Australia and New Zealand remain foundational to our success.
A Expansion of the retail network in Australia with new agencies in various locations including Hampton, Mt Grava
. Y Mentone and Montmorency. :
T ———" AbSé wSIHtlyR SELIyarzy AyOfdzRSa ySg | 3 S0fmistod GBE Augklarif
A Express Travel Group, acquired in early FY24, continues to perform strongly with bookings up 8% on the pg
? 2 A Helloworld Travel was awarded the Most Outstanding Branded Travel Agency Group at the 2025 National :”
4 §‘ : il Industry Awards (NTIA). :
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WHOLESALE

+23% +19%
WHOLESALE TTV IN WHOLESALE TTV IN
AUSTRALIA NEW ZEALAND
About
| &
A Encompassing four main brands, VIVA Holidays, GO HolRiegsyRoomand Cruisecpoperating in both
Australia and New Zealand.
A The Wholesale division is supported by dedicated sales, contracting, marketing and reservations teams, as weIIVIVA
as offering bespoke booking platforms that allow agents and brokers to efficiently create, quote and confirm
travel for their clients. HOLIDAYS

A VIVA Holidays and GO Holidapecialisén domestic and international leisure destinations including Asia,
North America, Europe and the Pacific, offering packages and-tadde programs ranging from short breaks
to extended touring programs, enabling agents and brokers to deliverpriekd, welldesigned holidays
backed by specialist 24/7 support and trusted product knowledge.

A Ready Rooms is a broad coverage Hotel specialist for agents offering over 400,000 Hotels plus touring and
transfer options globally.

A Cruisecds our cruise wholesale operation offering cruising packages on over 40 cruise lines around the world
including a range of bespoke packages.

Highlights .
A Wholesale TTV in 1HFY26 up 23% in Australia and 19% in New Zealand.

A ReadyRoomsontinues to grow strongly across Australia and New Zealand.

A Luxury cruise sales are up 17% vs pcp.

A Cruisecovas awarded Most Outstanding WholesateProduct/Service at the 2025 National Travel Industry

Awards (NTIA). @ RE(IdyROOFﬂS
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INBOUND

+37% +10%

INCREASE IN UK INCREASE I

TRAVELLERS INBOUND LEISURE
About ARRIVALS

AlThQa GKNBS Ayoz2dzyR oN})YyR&az !¢{ tFOAFAOI ' he¢ Lyoz2dzyR | yR 9 ELISN
wholesalers and tour operators around the world. They curate and package accommodation, touring, transfers, attractions and
experiences into readto-sell itineraries and tailemade programs, ensuring all elements are coordinated and delivered
seamlessly once theeavellerarrives.
A Offering different styles of inbound travel, ranging from independeanellersand groups through to incentives and
specialinterest travel, for specific markets including the UK, Europe and North America.
A Inbound operations and destinations services are located in Australia, New Zealand and Fiji.

Highlights

A Airline capacity continues to increase and interest in this region is still strong. Australia and New Zealand are safen as a s
destinations for internationatravellers

A Increase irtravellersfrom the UK (up 37%cp), also growth from Germany and Italy.

A UK up significantly on travelled passengers in this period due to high demand for Ashes cricket series.

A Inbound arrivals to Australia up 10% in the leisure sector in calendar 2025.

a.C.s. Pﬂciﬁc aotinbound (ﬁeta

experience tours australia
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AIR CONSOLIDATION

AIRLINE PARTNERS

TICKETS ISSUED
IN 1HFY?26

About

—
Al Stt262NIRQa AN GAO1SGAY3a o6dzaAySaasSazr ! AN ¢AO1SGa I yR |9ELINBAS
Australia, New Zealand and overseas with a multi awerthing, onestop solution for domestic and international airfare
distribution, ticketing services and post ticketing systems and processing.
A Air Tickets and Express Tickets remain at the forefront of ticketing and consolidation offerings within the travel intilissiy
the sophisticated SmartSuite of technologies includamgartNDG@nd National Travel Industry Award Winni8martRefunds
A With highly trained and skilled teams located across Australia and in New Zealand providing domestic and internati@sal airfar
and ticketing services for 154 airlines to travel agencies and brokers across Australia, New Zealand and overseas&nline Trav
Agents (OTA).

Highlights

A Number of tickets issued up 10% across commercial partnerships with 154 airlines.

A Average international airfares in Australia and New Zealand were circa 8% and 4% lower in 1HFY26, while domestid airfares fel
circa 1% and 9%, both of which help drive further travel demand.

A Air TTV up 5% (on a booked basis).

A 98% of all tickets are issued by our automated systems, providing both internal and external benefits.

Online Services for
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EVENTS

About

A Launched 18 months ago, My Way Travel & Events (MWTE) is a premier experience integration provider
for ticketed sports and entertainment events globally.

A Selling through the HLO networks as well as direct to customer, MWTE delivers a convenient, reliable and
streamlined solution for those seeking multiple components of their live event experience.

A With event travel packages across sport, theatre, music (concerts and festivals) and lifestyle, MWTE has
significant partnership agreements with the AFL, Marvel Stadium, Cricket Australia Travel Office, NBL, LIV
Golf, Melbourne Cricket Ground, Live Nation, Beyond The Valley Music Festival, Royal Edinburgh Military
Tattoo and Michael Cassell Group.

Highlights

A Strong partnership with AFL and Marvel Stadium produced excellent results for AFL Grand Final travel and >
event packages, and Marvel Stadium Concert Series packages across Spring and Summer. d

A Secured a new partnership with Collingwood Football Club (CFC) to provide inhouse travel services, and
match day and event travel packages to their fans and members.
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Thuraday 12th - Saturday 14th Febhuary 2026

ACCOMMODATION AND SHOW M
PACKAGES AVAILABLE NOW! | A Myw
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V Proprietary Owned
A Air Tickets
A Resworld
A ReadyRooms

V Licensed / Tailored / Partnered %

TECHNOLOGY

Travefy
helloworld.com.au
Genesys
Microsites
Datacheck
Tourplan

Mango &GoNet
Ires

Odysseus
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TECHNOLOGY DESIGNED TO DELIVER

Long term investment in proprietary capability, deep expertise and inddisaigting partnerships

working together to support growth and underpin success. Supporting our networks today, and into
the future.

Agility and adaptability
Our proprietary, wholly owned technologies enable us to respond quickly to change and continuously adapt
solutions to best support our agents and brokers.

In-house expertise

Our specialist technology teams deliver tailored, purpbaét solutions that meet the evolving needs of
our users and the industry.

Partnering with the best

We complement our own platforms with best-class third party software, providing our network with
access to leading, global solutions.

R Robust technology infrastructure

sy L Longterm investment in our technology ecosystems underpins a reliable, secure and scalable platform built
- to support sustained growth.
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Air Ticketing Consolidation Resworld

Al St £ 262NI RQa | AAD SfA07 SHshiy EQiEMid
systems, Air Tickets and Express office platform,Resworld
Tickets, are market leading with  continues to deliver strong

ongoing enhancements to the operational efficiencies and
SmartSuite of technologies digital enablement across
includingSmartNDG@nd agency networks in Australia
SmartRefunds and New Zealand.
- Highlights Highlights
ey, A Total tickets issued across A Growth in active users and
; : Australia and New Zealand, up store footprint.
2 & | 10%. A Recent enhancements include
SR k- A Partnerships with 154 airlines. integration with HLO travel app.
A Air TTV up 5% (on a booked A Increased supplier integrations
7 ] basis) in the half. and Data Check connectivity.
”%» A 98% of all tickets issued by
: ‘;! P automated systems.
FANE.
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MARKET LEADING PROPRIETARY SOLUTIONS

Our whollyowned technology provides the flexibility to respond to change, tailor solutions and
retain full control over performance and development, delivering long term strategic advantage.

ReadyRooms
Al hQa sK2tSalt S|k
platform, continues to deliver a | g =
rapid increase in user sales. The =~ —
booking platform features over
400,000 hotels, activities and RESWORLD
transfers, providing travel Powered oy Deloworld
agents and brokers with a
cutting-edge booking portal.

Highlights

A Significant growth vpcp.

A Partnership with Viator, the
g2NI RQa fSIRAYyZ3 LI IL.0FT2NY T
tours, activities and
experiences, delivering @ ReadyRooms

additional volume.
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Helloworld Trips Apg; Travefy

A Travefyis an itinerary and business process platform,
specifically designed for Travel Agents, that links
directly tol St f 2 gtinelafy Rgp dor for non
branded stores, a generic app. The app provides

customers with itineraries that include all travel
information and documentation.The app also
provides features such as live flight tracking and city
guides.

helloworld.com.au

A The overarching helloworld.com.au website delivers
enquiries and customers directly to the Helloworld
advisor networks. With geolocation technology, all
users are directed to their closest advisor, where they
can book content or view and enquire about the latest
deals.

Genesys

A Genesys360 is a powerful email and social media
marketing platform for agents and brokers. Genesys
comes with preapproved supplier templates meaning
that communicating offers to customers is quick and
simple, or agents can tailor their own marketing.

Microsites

A Our agentspecific microsites areustomisableand
tailored by each store to meet their needs. Featuring
bookable content, geolocation technology, and an
easyto use CMS, they are designed to allow agencies
to carry their own brand identity.

Data Check
A The Helloworld Data Check portal offers dsitzh
insights and revenue generation possibilities.
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